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Willingness to Pay
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1-5%

6-10% 11-15%
willing to pay % more

16-20% >20%

= = A cup of shade-grown
coffee

A night's lodging...where
feeders are visible

A night's lodging with
early breakfast

A meal of locally-sourced
food

A mealatan
environmentally friendly
restaurant

— =A product/service from a
business that sponsors
birding events

====A product/service from a
certified Birder-Friendly
Business

—— A product/service from a
business that is an
Audubon member



